Let’'s Work

TOGETHER

We stand with schools and students to conquer
loan anxiety, delinquency, and default.

Building a Better Award Letter

Providing Information that Really Helps
Students and Families

The webinar will begin at approximately
11:00 a.m. PT | 12:00 p.m. MT | 1:00 p.m. CT | 2:00 p.m. ET
The audio portion of our presentation will not be heard until we get started.




Shannon Cross
Strategic Business Director

Speaker
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The Award Letter Challenge

Esthetics

Content

Experience

Pulling it together

®
®
®
®
®
®

Summary & Questions
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THE
CHALLENGE
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< | f How can we

build

) | a better
award letter?
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Brand Recognition is Powerful
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Contributing Factors to Brand at Higher Ed Institutions

Strategic Planning
Faculty

Official Colors

Mission Statement
Students & Alumni
Marketing/Ad Campaign
Campus Culture

Logo, Mark, Tagline

Institution Name

32%
34%
40%
44%
45%
45%
45%
62%

62%

2018 survey of UB subscribers conducted by University Business and FedEx Office
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Areas Targeted
for Brand Improvement

85% - Marketing/advertising messaging

69% - Outside communications

61% - Strategic planning

58% - Logo, colors, mascots, design elements
51% - Mission statement or tagline 51%

49% - Recruiting practices or strategies

Areas Most Impacted
by Brand

87% - Recruitment (students, faculty, staff)
76% - Overall reputation

58% - Fundraising

42% - Media coverage

40% - Community involvement or outreach

38% - Advancement/Alumni relations

2018 survey of UB subscribers conducted by University Business and FedEx Office
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BUILD EXCITEMENT
AND CONNECT

" STUDENTS
BT . o TO YOUR VALUES




Content is Key
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Content Pitfalls

Not including total cost of attendance
Unfamiliar terminology

Use of acronyms and jargon

~aillure to differentiate types of aid
nconsistent final calculations

_ack of clear next step or call to action

13
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Shopping Sheet

University of the United States (UUS)

Student Name, dentifier

Costs in the 2018-19 year

Estimated Cost of Attendance

Tuitian and fees 5 X000
Houssing and meals. X000
Baoks and supplies 000

i 00
Other ecucation costs. 200K

Grants and schal to pay for

Total Grants and Seholarships D" . no repaymen: nesded)

Grants and schalarships fram yaur schoal 5 000
Feceral Pel Grart 200K
Grants from your state X000
Other schofarships you can use X200
What will you pay for college
Net Costs SH KX (e

Coat of amardance minus kil grants snd schoanhips

Options to pay net costs

Wicek-Study (Federal, state, or institutional) ...

[E=e=annNN NN RA N AN NN LY

Federal Perkins Loan § NEXX
Subsidized | HRHH
Federal Direct Unsubcidized Loan AN

“Flacemesasndeal Amounis Shome hurs. Vo may be el 1o diflerses ameure. Comact yeur fnaneial i sffcs.

& Dovmlcad

Tis isstitution

Repaying yous loans
Tolern about loan repayment chaicss
‘and work out your Federal Loan
muonthly payment, ga to:
hitpishudentaid ed pavirepay-

Family Contribution

140 cakeudatit . i FAFSA o )
Payment plan offered by the instilugian Miitary andior Natioral Servis beneits
Parent o Graduate PLUS Loans Hon-Federal private ecucation loan
American Opportunity Tax Credit *

“Prants of s i 2,500 by ek 2 i st
g 1 Robowing CaRNN .

—

For more information and next steps:
University of the United States (UUS)
Financial Aid Office

123 Main Street

Aeyloan, ST 12345

Telephane: {123) 4567890

E-mail: financialaid Buus ety

Customized information Fom UUS

Cost of Attendance (GOA): The toisl including grants and that it will cost you 10 9o 1o school during Se 2018-19 school year.
A includes biian e fees: Fousing and meals. and allowances for books, supplies. kansportafian.loan fees. and dependent care. I slso indudes
miscellanecus and parsansl expences, such as an sliowance for the rantsl or purchass of a personal computer; coste retated fo 3 disabiity; and reasorable
costs for eligi y programs. Far ending kess than half.fme, the COA chates o and foes, an alowarce for ok supplies, and
transportasan; and dependent care Expenses,

Total Grants and Scholarships: Shudent aid fands et do not have 1o be repsid. often need based, whil are usally mesil-besed.
Occasionally you might have to pay back part or all of a grant i, for example, you withdraw ¥om school before Snishing  semester.

et Costs: An estimate of fre achual costs that you or your Emily will need o pay during the 201819 schoal year ba cover education expenses & & particular
school. Net costs are deteminer by taking the institubon’s cost of anendance ang sublracting your grants and scholarshigs.

Werk-Study: A& i p ' while: you lherd 1 help ety your ion exp

Loans: Berrowed meney thal rmust be repaid with interest, Laar tederad typically have than loans fom private
jerders, Ferral loans, Tated fom most dvaniageous 1 least sdvankigeous, are calld Federsl Perins Loans, Direct Subsiized Loans, Drect Unsubsitized
Loans, and Direct PLUS Loans. You Gan find mare information about feseral inars at Stdenttid gov.

Family Contribution 1o 8s Areantier e by achoc b cakdas o i iyt e
eighie i reose, .r-wmm.mmﬁmmmm in your F Federal Student . Its not the amount of
money yousFamiy el e i pay ot colege, m.u.xuammurmmmmmm The farnily cariributon is reparted ko you on your

Hirl Respert, alsa krcnam 25 e SAR

Graduation Rate: The graduation rate aftes 150% of nomal program completion Sme has eispser. For schoaks that award predominately achelr's (four
rh this is a‘e(;u ars, s for shafents sesking an associaie's pee. i is aft Sree years. For shucents seeking a cetfcate e
d;v!s iy g ar {twesyear) degy e ing

for example, for 3 oneyear certifcate, afer 18 months. Thess rales are oy for full-me shudents snriled for
thesfirst time.
Repayment Rate: The share of shudenis who have repsid al least §1 of the princinal bt hes ficleral Syears
Median Bamowing: The median federsl debt coenpleted This fig e canly feloral loans; il excludes private shident

lons and parent PLUIS Imans.

Customized information Fom LUS
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Confusing
award letters

threaten the student’s
financial future.

4?ﬁﬁi}
AN

"
-

.‘l
i B

Bt

15 © 2019 Inceptia - Confidential. Do not copy or redistribute without expressed written permission from Inceptia.

® Inceptia



User Experience Matters
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Gen Z Gen X

100% online at least one hour per day 40 mins more social media per week
/5% online within one hour of waking up Spends more time on all devices
41% of time outside of class is screen time | Takes connectivity to work

Source: Gen Z Goes to College Source: Neilsen

® Inceptia
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What's next?

® Inceptia
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Evoke emotion and connectivity with spirit

and identity of your school.
Logo

Colors

Photos

Tone of voice



« Use common language and terms or
explain them

* If you need to use acronyms include a
definition

e Include total cost of attendance
* Direct costs (billed by the school)
* Indirect costs (costs students should plan
for that are not billed by the school)

e Differentiate the types of aid

» Make sure the bottom line is accurate
with all calculations

* Include a call to action



Meet your audience where they are

and want to be.

» Mobile accessible
» Device responsive
e Secure environment

e Be clear and concise

» Make it easy to determine from
where the information is coming
e Include links and tools



Show your identity /— .IEEEW
with logo and

customizable colors

Show your
school spirit
with photos or
videos

AWARD LETTER ADVISOR

0457125

Customize text
for Clear Congratulations! We are excited to offer you this owverview of the total cost of attendance at Test University,
and the financing options available. To help you make informed decisions on which aid to accept, reduce or

CO mm u N | Catl O n deny, please review the aid options and total cost - direct and indirect - carefully and decide how much you
actually need to cover the estimated costs.

Download option

Slossary of terms
DIRECT COSTS

Tuition and Fees §6.000.00

Tools to help
students
navigate their
financial future

UNDE

ING
AID

Room and Board §5.000.00

Use common
INDIRECT COSTS

terminology and
. In addition to the direct costs - tuition, fees, room and beard {if on-campus) - you will need to plan for indirect costs
explal n COStS and that ar= not billed by the school. While actual expenses will vary based on lifestyle and are under your control, the

estimated costs listed on our websitz should help you plan your budget.
components of

attendance. SCHOLARSHIPS AND GRANTS

You don't have to pay these back.
FPresidential Scholarship 51,500.00

oG AYS

| COVER THE GAP

000/ 3:04
L

® Inceptia

A DIVISION OF NSLP
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Explanation of
types of aid

Notice of
repayment

responsibility

Next steps

Presidential Scholarship
Federal Pell Grant

Cutside Scholarship

TOTAL SCHOLARSHIPS AND GRANTS

LOANS

IWust be repaid.
Federal Subsidized Loan

Federal Unsubsidized Loan

TOTAL LOANS

ADDITIONAL AID

Federal Work-Study
TOTAL ADDITIONAL AID

ESTIMATED BALANCE

Estimated Annual Balance Due

employment.

$1,500.00
$3,000.00
$1,500.00
$6,000.00

52,000.00

$1,000.00
$3,000.00

$1,000.00
$1,000.00

$2,000.00*

* MOTE: This calculation does not include Federal Work-5tudy. Money must be eamed through part-time

-

e hope you found the Award Letter Adwvisor tool helpful. The
awards sbove are estimated based upon the information provided
on the FAFSA and are subject to change. Mext, take 3 look 3t your
financial aid award letter 3t mytestuniversity.edu and indicate your
decision on each aid program. If you have questions, please call
our office and we'll b2 happy to help.

000/ 1:43
L

Add contact
information and
office hours

23
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“OTEST
& 2 UNIVERSITY

AWARD LETTER ADVISOR

Federal Pell Grant
Qutside Scholarship
TOTAL SCHOLARSHIPS AND GRANTS

Congratulations! We are excited to offer you this overview of the total cost of attendance at Test University,

and the financing options available. To help you make infermed decisions on which aid to accept, reduce or
deny. please review the aid options and total cost - direct and indirect - carefully and decide how much you

actuzlly need to cover the estimated costs.

SCHOOL COSTS

DIRECT COSTS

Tuition and Fees

Room and Board

INDIRECT COSTS

In addition to the direct costs - tuition, fees, reom and beard {if on-campus) - you will need to plan for indirect costs
that ar= not billed by the school. While actual expenses will vary based on lifestyle and are under your control, the

ANNUAL TOTAL

$6,000.00
$5.000.00

LOANS

Must be repaid.
Federal Subsidized Loan

KNOWLEDGE
FORYOU

Federal Unsubsidized Loan
TOTAL LOANS

ADDITIONAL AID

Federal Work-Study
il == TOTAL ADDITIONAL AID
UNDER ING

AID

000/ 3:36
[ ]

$3,000.00
$1,500.00
$6,000.00

$2,000.00
$1,000.00
$3,000.00

$1,000.00
$1,000.00

0:00/ 1:43
L

estimated costs listed on our websitz should help you plan your budget. L THE - ESTIMATED BALAHBE
- _
FINANCIAL AID gy @w AYS Estimated Annual Balance Due $2,000.00*
] &
SCH [] LARSHIPS AND ERANTS U COVER THE GAP * NOTE: This calculation does not include Federal Work-Study. Money must be eamed through part-time
0:00/ 3:04 ® o i

fou don't have fo pay thes= back. .
Fresidential Scholarship §1,500.00

¥WWe hope you found the Award Letter Adwisor tool helpful. The

awards sbove are estimated based upen the information provided

on the FAFSA and are subject to change. Next, take a look 3t your

financial aid award lefter at mytestuniversity.edu and indicate your

decision on each sid pragram. If you have gquestions, please call

our office and we'll b= happy to help.

7 . I t‘
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Questions

“9® |nceptia
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According to the NASFAA Statement of Ethical Principles and Code of Conduct for
Financial Aid Professionals all Institutional award notifications and/or other
institutionally provided materials shall include the following:

a) A breakdown of individual components of the institution’s Cost of Attendance,
designating all potential billable charges.

b) Clear identification of each award, indicating type of aid, i.e. gift aid (grant,
scholarship), work, or loan.

c) Standard terminology and definitions, using NASFAA's glossary of award letter terms.

d) Renewal requirements for each award.

https://www.nasfaa.org/Code of Conduct

26 © 2019 Inceptia - Confidential. Do not copy or redistribute without expressed written permission from Inceptia.
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https://www.nasfaa.org/Code_of_Conduct

Talk To Us

7O Student Insights: Financial Behaviors and Issues of Inequity

o, Inceptia

A DIVISION OF NSLP

888.529.2028 - TalkToUs@inceptia.org - inceptia.org - Inceptia.org > resources >webinars
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